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Spain

Population (m) 46.7

TV households (m) 18.6

Consumer spending on physical video 
software (€m)

67.7

Comparison with 2018 -11.3%

Consumer spending on physical video 
software (€m) - Total Europe

2,356.1

Comparison with 2018 -18.3%

Consumer spending on digital video and TV 
VoD (€m)

606.5

Comparison with 2018 47.2%

Spain key data 2019

Consumer spending on digital video 
and TV VoD (€m) - Total Europe 10,947.0

Comparison with 2018 29.4%

Consumer spending on total video (€m) 674.3

Comparison with 2018 38.1%

Consumer spending on total video (€m) - 
Total Europe

13,303.1

Comparison with 2018 17.2%

Video market: Spain

Spain key commentary

Physical market

In 2019, the Spanish physical home entertainment market continued to contract, closing consumer spending at 
EUR 67.7 million – a decrease of 11% compared to 2018.

Online distribution

The uptake of the Spanish online distribution market has been slow during the past couple of years, among other 

moderate rates.

Other relevant developments

as of the Spanish government. 

This initiative is supported by the Spanish Ministry of Education, Culture and Sport and the Agorateka, the EU 
online legal content portal hosted by the EUIPO

and TV programmes in Spain.
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Video market: Spain
2013 2014 2015 2016 2017 2018 2019 18/19 %

GENERAL

Population (m) 46.9 46.8 46.7 46.6 46.6 46.7 46.7 0.1%

TV households (m) 18.1 18.2 18.2 18.3 18.4 18.4 18.6 0.8%

Population Total Europe (m) 624.9 626.1 627.7 629.4 630.9 632.3 633.3 0.2%

TV households Total Europe (m) 255.0 257.3 259.3 261.3 263.2 264.9 266.7 0.7%

Broadband households (m) 9.9 10.6 11.1 12.0 12.8 13.2 13.6 3.3%

Nominal GDP (EUR m) 1,020.3 1,032.2 1,077.6 1,113.8 1,161.9 1,202.2 1,245.3 3.6%

Consumer price index (100 in 2010) 120.7 120.4 100.0 99.4 103.3 110.1 105.2 -4.4%

74.7 74.4 73.1 71.8 70.7 69.7 68.3 -2.0%

10.6 12.8 15.3 15.5 15.9 16.0 15.7 -1.5%

73.2 71.5 69.4 67.0 64.4 61.7 59.2 -4.1%

 
Total Europe (%) 15.4 18.4 20.7 21.8 22.3 22.3 21.7 -2.6%

OTT Subscriptions (m) 0.1 0.4 0.6 1.2 2.9 4.5 7.0 55.6%

Total video software market
2013 2014 2015 2016 2017 2018 2019 18/19 %

CONSUMER LEVEL ALL VIDEO

Total spending on video (EUR m) 196.5 200.7 208.7 244.3 337.8 488.4 674.3 38.0%

Growth (%) 2.2% 3.9% 17.1% 38.3% 44.6% 38.0%

Total spending on video Total Europe (EUR m) 8,453.2 8,499.2 9,142.4 9,229.7 9,830.8 11,346.4 13,303.1 17.2%

CONSUMER LEVEL PHYSICAL VIDEO – TOTAL SPENDING

Physical video rental (EUR m) 11.6 6.3 6.8 4.6 2.7 1.7 1.4 -22.2%

Physical video rental Total Europe (EUR m) 662.5 517.6 431.4 295.5 214.8 150.2 115.6 -23.0%

Physical video retail (EUR m) 139.0 123.1 110.8 93.6 84.1 74.6 66.4 -11.0%

Physical video retail Total Europe (EUR m) 5,804.8 5,178.1 4,737.7 3,934.4 3,287.6 2,734.8 2,240.4 -18.1%

Physical video software (EUR m) 150.6 129.4 117.6 98.1 86.8 76.3 67.7 -11.3%

Physical video software Total Europe (EUR m) 6,467.3 5,695.7 5,169.1 4,229.9 3,502.5 2,885.0 2,356.1 -18.3%

CONSUMER LEVEL DIGITAL VIDEO (OTT) – TOTAL SPENDING

Retail digital video (EUR m) 9.4 11.0 12.0 12.9 13.4 14.0 14.2 1.8%

Rental digital video (EUR m) 10.8 14.0 15.9 17.3 18.2 19.1 19.9 4.2%

Subscription digital video (EUR m) 8.6 22.8 32.3 81.4 182.3 339.8 534.5 57.3%

Total digital video (EUR m) 28.9 47.7 60.2 111.6 213.9 372.9 568.6 52.5%

Total digital video Total Europe (EUR m) 1,270.1 2,004.8 3,089.3 4,093.6 5,354.0 7,414.4 9,837.7 32.7%

CONSUMER LEVEL PAY TV TRANSACTIONAL VOD – TOTAL SPENDING

Pay TV TVOD (EUR m) 17.0 23.6 30.9 34.5 37.1 39.2 37.9 -3.3%

Pay TV TVOD Total Europe (EUR m) 715.7 798.7 884.0 906.2 974.3 1,047.0 1,109.3 6.0%

Video market: Spain
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Physical + Digital

20th Century Fox Home Entertainmente España

Aurum

Cameo

Divisa Red

Karma Films

Sony Pictures Entertainment Iberia

Physical + Digital

Tri Pictures

Versus Entertainment

Walt Disney Studios Home entertainment

Physical retail

3.0%
Physical rental

1.2%

Digital video (OTT)

5.9%
Pay TV TVOD

3.4%

 Spending per TV household (EURO)

€36.3

Spending per broadband household (EURO)

€49.5

Average home entertainment spendingShare of European market 2019

Digital share of spend vs. broadband speed

84%
Share digital spend Broadband download 

speed rank 
(ranked across the 9 IVF countries) #5

Key players in the market (in alphabetical order)

Video market: Spain

Note: Digital (Rental & Retail) includes SVOD data; Rental (Physical  & Digital) excludes SVOD data

Comparison Physical vs Digital Comparison Retail vs Rental
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