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Germany
Germany key data
 

Population 83.9m

TV households 39.1m

Consumer spending on physical video software € 1257.1m

Comparison with 2015 -11.0%

Consumer spending on digital video and TV VoD € 892.4m

Comparison with 2015 32.6%

Key players in the market

Physical Digital

1.      Amazon 1.      Amazon EST

2.      Media Markt 2.      iTunes EST

3.      Saturn 3.      Google Play EST

4.      Müller  1.      Amazon TVoD

5.      Thalia 2.      iTunes TVoD

6.      Real 3.      Maxdome TVoD

7.      Expert 4.      Videoload TVoD

5.      Sky TVoD

1.      Amazon SVod

2.      Netflix SVod

3.      Maxdome SVod

4.      Sky SVod

(in alphabetical order)
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Comparison Physical vs Digital
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Digital (Rental & Retail)

0.00

500.00

1,000.00

1,500.00

2,000.00

2,500.00

2010 2011 2012 2013 2014 2015 2016

E
ur

o 
m

 (€
)

Comparison Retail vs Rental

Retail (Physical & Digital)
Rental (Physical & Digital)

0.0%

5.0%

10.0%

0

1,000

2,000

3,000

2010 2011 2012 2013 2014 2015 2016

Consumer spending by segment

TV VoD
Digital Video
Physical Video retail and rental
Growth

Eu
ro

m
 (€

)

See next page for detailed description of Digital Video Estimates for the entire digital market including SVoD
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General

Population m 81.8 81.8 81.9 82.1 82.4 83.0 83.9 1.2%

TV households m 37.8 37.2 37.6 37.9 38.6 38.9 39.1 0.6%

Population Total Europe m 605.3 606.8 608.1 609.2 610.5 612.2 614.2 0%

TV households Total Europe m 239.8 242.5 246.5 248.3 250.6 252.6 255.3 1%

Broadband households m 22.9 23.9 24.6 25.3 26.2 27.6 29.2 6.0%

Nominal GDP Euro m 2,574.6 2,699.2 2,759.5 2,830.6 2,928.3 3,030.1 3,127.2 3.2%

Consumer price index (100 in 2010) 100.0 107.2 101.0 106.0 106.8 89.5 89.7 0.2%

DVD Video player/recorder % 74.7 74.4 72.7 64.6 61.9 58.9 55.8 -5.3%

Blu-ray Disc player/recorders penetration % 4.6 8.9 13.5 17.7 21.1 24.3 25.6 5.2%

DVD Video player/recorder Total Europe % 75.5 76.0 76.7 76.1 73.9 76.4 71.5 -6.5%

Blu-ray Disc player/recorders penetration Total Europe % 1.4 3.4 7.0 11.5 15.8 19.1 23.2 21.6%

2010 2011 2012 2013 2014 2015 2016 15/16

CONSUMER LEVEL PHYSICAL VIDEO  
Total market figures include consumption of legacy formats not broken out separately (eg, VHS, HD-DVD, UMD) where relevant.

Total spending on physical video software Euro m 1,630.2 1,634.1 1,595.3 1,609.3 1,493.1 1,413.2 1,257.1 -11.0%

Total spending on physical video software Total Europe Euro m 8,863.0 8,178.2 7,473.4 6,494.1 5,711.2 5,178.5 4,248.7 -18.0%

Total spending on physical video rental Euro m 248.4 239.1 233.3 215.8 188.6 165.0 104.0 -37.0%

Total spending on physical video retail Euro m 1,381.8 1,395.0 1,362.0 1,393.6 1,304.5 1,248.2 1,153.0 -7.6%

Total spending on physical video retail Total Europe Euro m 7,766.5 7,193.4 6,608.1 5,809.6 5,184.1 4,746.6 3,953.8 -16.7%

2010 2011 2012 2013 2014 2015 2016 15/16

CONSUMER LEVEL DIGITAL VIDEO (OTT)
The purchase or rental of films and TV series delivered over the open internet through transactional models (also known as EST, DTO, Internet VOD) or on a 
subscription basis. This category specifically excludes sports, live events and adult content to ensure it is comparable to physical video data.

Total spending on digital video Euro m 51.2 71.2 126.7 208.9 360.1 571.9 761.3 33.1%

Total spending on digital video Total Europe Euro m 246.9 379.9 706.7 1,227.5 2,125.6 3,360.1 4,452.0 32.5%

2010 2011 2012 2013 2014 2015 2016 15/16

CONSUMER LEVEL PAY TV TRANSACTIONAL VOD
The rental of film and TV content on a transactional (VoD, NVoD/PPV) basis via cable/satellite/IPTV services. These, paid for at the point of consumption, transactions 
occur only on set-top-boxes or through online services provided as part of a wider pay TV package to which consumers must subscribe prior to purchase. This category 
specifically excludes sports, live events and adult content to ensure it is comparable to physical video data.

Total spending on pay TV TVOD Euro m 27.5 35.7 47.2 60.1 75.4 101.0 131.1 29.9%

Total spending on pay TV TVOD Total Europe Euro m 484.6 540.8 640.5 696.4 811.0 930.9 996.0 7.0%

Note 1: Consumer level digital video (OTT) and pay TV transactional VOD figures may differ from locally published figures due to the application of different definitions.
Note 2: Historical numbers in this section may differ from those published in previous years owing to changes in IHS methodology.
Note 3: The current online figures are a snapshot of the market in June 2017. Figures are updated regularly and so it may not possible to compare directly to figures published 
after this date.
Note 4: Total Europe include Austria, Belgium, Denmark, Finland, France, Germany, Greece, Iceland, Ireland, Italy, Netherlands, Norway, Portugal, Spain, Sweden, Switzerland, UK, 
Croatia, Czech Republic, Hungary, Poland, Russia, and Slovakia

Source: IHS Markit

Total video software market
2010 2011 2012 2013 2014 2015 2016 15/16

CONSUMER LEVEL ALL VIDEO
Total market figures include consumption of both physical and digital video

Total spending on video Euro m 1,708.9 1,741.0 1,769.1 1,878.3 1,928.6 2,086.0 2,149.5 3.0%

Growth % 1.9% 1.6% 6.2% 2.7% 8.2% 3.0%

Total spending on video Total Europe Euro m 9,594.6 9,098.9 8,820.6 8,417.9 8,647.7 9,469.5 9,696.7 2.4%


